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WHY SHOULD INFORMATION 
LEADERS CARE? 

• Surfacing insights from content and data? helping time poor users find 
answers? creating and curating trusted information? - this is our territory! 

• Ubiquity will bring about major shift in expectations 
- Users
- Employees
- Investors 
- Board

• Opportunities abound - competitive edge, process efficiencies, product 
innovation, new revenue streams 

• "Wait and see" poses significant risk 



CONTENT AUGMENTATION, 
CREATION AND 
SUMMARIZATION



QUESTION ANSWERING AND 
DISCOVERY



PERSONALIZATION 



AUTOMATION OF TASKS AND 
WORKFLOWS 
(INTERNAL AND/OR CUSTOMER)



ICLR CASE GENIE - A "GAME-CHANGER" FOR 
LEGAL RESEARCH

Sir Alastair Norris, former High Court judge of the 

Chancery Division: "For my generation, the 

meticulously compiled Law Reports Consolidated Index 

was an essential tool in practice and a constant aid on 

the bench...The AI embedded in Case Genie promises 

to take effective research to another level for this 

generation."



AUGMENTING ANALYSIS OF TRENDS 
AND SENTIMENT



LLM POWERED ANALYSIS OF PROPRIETARY OR 
TIMELY DATA 
Vanilla ChatGPT is trained on data up to September 2021, so can 

only suggest generic (but reasonable) responses to our question 

about the Post Office scandal

When provided with relevant context from Hansard, ChatGPT is able to respond more 

accurately to what the government plans are to address this issue in the future



WHAT SHOULD INFORMATION 
LEADERS DO NOW?

• Accept that although AI is not a silver bullet it is quickly becoming a 
standard and ubiquitous tool 

• Assess  existential threats and major opportunities posed to your business,  
readiness (or not) of your content as a data asset, flexibility (or otherwise) 
of your technology choices 

• Focus  on business and customer needs - what problems are you trying to 
solve?

• Roadmap the skills, changes and investments needed  
• Evaluate  the available products, services and solutions - beware locking 

yourself in - seek impartial advice 
• Encourage (careful) experimentation - start today! - and evolve  



BUILD YOUR FUTURE WITH US

67 Bricks are a technology consultancy and full 

service product development team. We architect and 

build digital products that help our clients survive and 

thrive in the data-driven world. 

We've been working in the information industry for 

over 15 years, and have a roster of clients that 

includes specialized publishers delivering essential 

insights to their communities, scholarly publishers 

dealing with huge amounts of complex data, and 

business intelligence companies providing critical 

insights to global decision-makers.
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